
BOMA San Francisco’s “Views” brings news 
and analysis about the commercial real estate
scene to our members. More than 1,000 real
estate professionals in San Francisco, San
Mateo, Sonoma and Marin Counties will receive 
this full-color quarterly publication — and 
can share it with their colleagues. Current 
and past issues will also be on our website.
Advertising in “Views” allows you to target a
highly select audience.

Influence Key Purchasers 
in Commercial Buildings

BOMA SF Creates Educational Foundation

Deepening its commitment to 
producing the nation’s best-trained
commercial real estate workforce,
BOMA SF will create a foundation
dedicated to training those who
operate buildings
and becoming a
magnet for young
professionals and 
others entering
the field. 

The BOMA
San Francisco
Foundation will
integrate all 
existing educational programs,
innovate new ones, offer scholar-
ships and set the industry’s highest
standards for training in the
numerous fields associated with
running state-of-the-art, sustain-
able and safe 21st- century 
commercial buildings.

“Careers in our industry
today require a much higher level
of education,” says Executive Vice

President, Marc Intermaggio. 
“In fact, education in commercial
real estate is continuous. We also
intend to spread the word that 
our industry offers a variety of

stimulating and
well-paid jobs in
the nation’s most 
cutting-edge urban
area.”

The founda-
tion will blend its
extensive seminars,
BOMI RPA/FMA/

SMA classes, Foundations of Real
Estate Management classes, career
outreach and similar activities with
an internship outreach program.

“Creating the foundation will
be a grand way for us to continue
BOMA San Francisco’s reputation
for innovation into our second 
century of service,” says BOMA
San Francisco President Anne
Stephens. “Stay tuned for details
as we organize it.”
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Developments to Watch

Time to Renew Your
BOMA Membership...
See Back Page
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Goal: Training, Attracting Top Workforce
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New Products Help Property Managers Cut Costs
Lorem ipsum dolor sit amet, consectetuer adipiscing elit. aliquam,
justo convallis luctus rutrum, erat nulla fermentum diam, at nonummy
quam ante ac quam. Maecenas urna purus, fermentum.

raesent lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit. aliquam, justo
convallis luctus rutrum, erat nulla fer-

mentum diam, at nonummy quam ante ac quam.
Maecenas urna purus, fermentum id, molestie in,
commodo porttitor, felis. Nam blandit quam ut
lacus. Quisque ornare risus quis ligula. Phasellus
tristique purus a augue condimentum adipiscing.
Aenean sagittis. Etiam leo pede, rhoncus vene-
natis, tristique in, vulputate at, odio.nulla fer-
mentum diam, at nonummy quam ante ac quam.
Maecenas urna purus, fermentum id, molestie in,
commodo porttitor, felis. Nam blandit quam ut l 

Subhead Goes Here
Phasellus tristique purus a augue condi-
mentum adipiscing. Aenean sagittis. Etiam
leo pede, rhoncus venenatis, at, odio.
Phasellus tristique puru. Maecenas urna
purus, fermentum id, molestie in, commodo
porttitor, felis. Nam blandit quam ut lacus.
condimentum adipiscing. Aenean sagittis.
Etiam leo pede, rhoncus venenatis, at, odio.
Phasellus tristique puru. Quisque ornare
risus quis ligula. Phasellus tristique purus a
augue condimentum adipiscing. Aenean

sagittis. Etiam leo pede, rhoncus Quisque ornare
risus quis ligula. Phasellus tristique purus a augue
condimentum adipiscing. enean sagittis. Etiam
leo pede, rhoncus Quisque ornare risus quis ligula.
Phasellus tristique purus a augue condimentum
adipiscing. enean sagittis. Etiam leo pede, rhon-
cus Quisque ornare risus quis ligula.
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“Client testimonial
about how she liked
the products would go
here.” – Susie Smith,
Property Manager,
XYZ Management Co.

Company 
Logo 
Here

To learn more, contact:
Mary Sullivan
123 Main Street 
San Francisco, CA 94104
mary@goodcompany.com
www.goodcompany.com

Sample Cover

Example of a Sponsored 
Article (Advertorial)

Target Your Prospects

� Own, operate and service more than 73 
million square feet of office space in nearly 
300 commercial buildings in four counties

� Make decisions about tenant improve-
ment and other construction projects

� Select vendors that provide products 
and services in more than 50 business 
categories required to operate and 
maintain buildings

� Show loyalty to the association that is 
protecting the industry from which you 
derive your livelihood

Building owners, property managers, facility 
managers, building engineers and others 
will be influenced by your ads and sponsored
articles in “Views.” If your company provides
products and services to this sector, you need
to get your message before this target-rich
audience. BOMA San Francisco members:

To learn more, contact:
Tory Brubaker 

BOMA San Francisco

415.362.2662 x115

toryb@boma.com

See the following page for 
advertising rates & details.



Advertising in the BOMA 
San Francisco “Views”

1/8 page 1.875” x 4.5” $568 $750

1/4 page 3.75” x 4.5” $837 $1,125

1/2 page 7.5” x 4.5” $1,023 $1,350

Full page 7.5” x 9” $1,397 $1,800

Advertorial 7.5” x 9” $1,847 $2,400
(A full-page sponsored article about your products and services with your own photos)

2012 Advertising Rates*

Purchase Form

* All rates include full-color. 10% discount on three or more placements. Provide digital files by
email to toryb@bomasf.org. Press-ready PDF preferred. Embed all fonts. Also accepted: tiff, eps 
(all fonts outlined in Illustrator files). All colors CMYK. Photo resolution 300 dpi at 100% of image
size. Line art 600 dpi.

Ad Size Width x Height BOMA Member Cost Non-Member Cost

Deadline: space reservation by first of month prior to publication date of desired edition. Artwork
due by 10th of month prior to publication date of desired edition. Publication dates: Spring edition:
April, Summer edition: July, Fall edition: October, Winter edition: January 2013.

Contact name:  ________________________________________________________

Company name: _______________________________________________________

Street address:  ________________________________________________________

City, ST, Zip ___________________________________________________________

Phone: ___________________________  Fax: _______________________________

Email: ________________________________________________________________

Edition(s) selected: ❑ Spring     ❑ Summer     ❑ Fall     ❑ Winter

Size of ad: ____________________________________________________________

Payment authorization signature: _________________________________________

Fax this completed form to 415.362.8634 or it mail to: Tory Brubaker,
BOMA San Francisco, 233 Sansome Street, 8th Floor, San Francisco, CA 94104

Billing: BOMA members billed after publication; non-members pay in full at time of ad placement.


